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I Fashion Buying and Merchandising (E8 FMM)
IGI Fashion Merchandising Management
I Production Management : Fashion Related Industries
I Advertising and Marketing Communications
I3 Visual Presentation and Exhibition Design
I Textile Development and Marketing
| Home Products Development
| Cosmetics and Fragrance Marketing
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* Giorgio Armani Japan
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* VF Corp.

* TIYIR TIH =X DRy
X IATILA—R DRV
* EAFH

LN

* KB
xZ)LJa—Ly Dy
XA )— DRy
x Ly

*LVMH

xLFow

*J—JLR

(FAYIAEIR)

HAFITE

MFBIZH 1T BFEE+—) B 2012/6/28




